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Safe Harbor Statement

Certain statements and projections contained in this presentation are, by their nature, forward-looking within 

the meaning of the Private Securities Litigation Reform Act of 1995. These forward-looking statements are 

based on our current expectations, estimates and projections about our industry and business, 

management’s beliefs, and certain assumptions made by us, all of which are subject to change. Forward-

looking statements can often be identified by words such as “anticipates,” “expects,” “intends,” “plans,” 

“predicts,” “believes,” “seeks,” “estimates,” “may,” “will,” “should,” “would,” “could,” “potential,” “continue,” 

“ongoing,” similar expressions, and variations or negatives of these words. These forward-looking 

statements are not guarantees of future results and are subject to risks, uncertainties and assumptions that 

could cause our actual results to differ materially and adversely from those expressed in any forward-looking 

statement. Dana’s Annual Report on Form 10-K, subsequent Quarterly Reports on Form 10-Q, recent 

Current Reports on Form 8-K, and other Securities and Exchange Commission filings discuss important risk 

factors that could affect our business, results of operations and financial condition. The forward-looking 

statements in this presentation speak only as of this date. Dana does not undertake any obligation to revise 

or update publicly any forward-looking statement for any reason.
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Dana Snapshot

►Founded in 1904

►Based in Maumee, Ohio

►2013 sales: $6.8 billion 

►Fortune 500 ranking: 385

►Global operations and customers

►91 major facilities

►26 countries on six continents

►Customers in 125 countries

►15 R&D centers

►23,000 people
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Applying Dana’s Expertise
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End Markets

Business 

Segments

Competencies

And 

Technologies

Commercial
Vehicle

Driveline

27%

Power 
Technologies

15%

Off-Highway
Driveline

20%

38%
Light Vehicle

Driveline

Percent of 2013 sales
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2013 Sales Breakdown

44%
N. America

29%
Europe

15%
12%

Asia Pacific

S. America

Off-Highway

Light

Vehicles

Heavy

Vehicles

20%

30%50%

MARKET

REGION

Consolidated sales only

Business Unit and Customer
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Products and Applications
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Light Vehicle Commercial Vehicle Off-Highway

Drive Axles

Steer Axles

Driveshafts

Tire Management Systems

Thermal Product

Sealing Products

Transmissions & Controls

Axles

Driveshafts

Central Tire Inflation Systems

Thermal Product

Sealing Products

Axles

Driveshafts

Thermal Product

Sealing Products
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Market-Based Value Drivers

Environmental “Megatrend” Variables

Fuel Efficiency Emissions Control Electric & Hybrid-electric

Solutions

Durability & Cost

of Ownership

Regionalization Software Integration Systems Integration
Performance &

Mobility
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Product Technologies Fueling Growth

Spicer® AdvanTEK® 40 

Tandem Drive Axle

Spicer®  Model 

300 Axle

Spicer® 318 

Transmission

Lightweight 

Beam Steer Axle

2014 2020

Spicer® Power 

Boost™

Long® EREV2 

Battery Cooling

Spicer® Modular 

Ag. Axle 

VariGlide CVPLightweight Cam 

Cover

Spicer®

AdvanTEK® Axle

Long® Active 

Warm-up Unit

Spicer®

Diamond™ Series 

Driveshaft

Electric Vehicle 

Gearbox

Spicer® Dual 

Range Disconnect

Hydro-mechanical Variable 

Powersplit Transmission System

Spicer® All-Wheel 

Drive Unit

2016

Key Products for 

Future Growth

Key Products for 

Near-Term Growth
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Sampling of Key Platforms
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2014 Market Considerations

Emerging market weakness muting North America strength

North America

► Continued strength in full frame light trucks and light vehicles

► Continued improvement in commercial vehicle (CV) demand

South America

► Brazil CV demand slowing more than anticipated offsetting gains in North America

► Venezuelan OE production expected to restart late 3rd quarter

Europe

► Continued weakness in mining and agriculture equipment markets

► Some improvement in light vehicle and engine demand

Asia

► Continued weakness in mining and agriculture equipment markets

► India stable but at expected lower demand

► Thailand weakness continues
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Delivering Value 

Sales

Adj. EBITDA

Adjusted EBITDA Margin

$0.79 

$1.66 $1.75 $1.77 

$1.92-
$1.95 

10 11 12 13 14*

9.1% 10.0% 10.8% 11.0% ~11.2%

Balance Sheet June 2014
$ in Millions (ex Leverage)

Total Cash: $1,340

Net Debt: $ (265)

Leverage: 0.35x

Liquidity: $1,540

Diluted Adjusted EPS

10 11 12 13 14*

$6.1B $7.6B $7.2B

$553M $765M $781M

~$6.8B

~$760M 

$6.8B

$745M

* Projected - As disclosed in Q2 2014 earnings release

‘10 ‘11 ‘12 ’13*

$242

$174

$175

$368

$275-
$295-

$1501

10 11 12 13 14*

$325

1 $150 M Voluntary pension contribution

Free Cash Flow
$ in Millions

Shares Repurchased (incl. Series A shares) 44 M

Series B Pref. Shares Outstanding 2.0 M

Remaining Authorization $58 M

$1.4 Billion Share Repurchase Program
as of June 2014
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2016 Sales and Margin Targets

$6.8 - $6.9B

~11.2 %

2014E

~ $8 B

13% - 14%

2016T

~$500M

Market
(Net of Pricing)

See appendix for comments regarding the presentation of non-GAAP measures; Note: Currency rates held constant

~$500M

Three Year Sales Backlog

Sales backlog representing top-line growth in excess of market demand

2016 Adjusted EBITDA Margin Target Exit Rate of 13%-14%

►Sales backlog at higher returns based on technology

►Leveraging of existing capacity and infrastructure

►Continued manufacturing and materials efficiencies

http://images.search.yahoo.com/search/images/view?back=http://images.search.yahoo.com/search/images?p=Agrale&fr=yfp-t-501&toggle=1&cop=mss&ei=UTF-8&w=55&h=48&imgurl=www.feriaforestal.com.ar/Logos_Empresas/Agrale.jpg&rurl=http%
http://images.search.yahoo.com/search/images/view?back=http://images.search.yahoo.com/search/images?p=Agrale&fr=yfp-t-501&toggle=1&cop=mss&ei=UTF-8&w=55&h=48&imgurl=www.feriaforestal.com.ar/Logos_Empresas/Agrale.jpg&rurl=http%
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Capital Allocation Priorities
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Invest in

Current

Business / 

Organic Growth

Protect

Access to 

Capital

Inorganic

Growth

Initiatives

Shareholder

Value

Initiatives

Capital Allocation

Focus Strength

2014 Capital 

Expenditure 

Target:

~$230M

Rating: BB+

Outlook:  Stable

M&A Focus:
Bolt-on, adjacent  

technology 

acquisitions <$500M 

Returned 

$942M1

Announced 

Additional 

$400M 

1 44M shares repurchased or redeemed since program inception through June 2014
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The Dana Advantage

► Continued margin expansion

► In light of end-market demand

► Driven by operating efficiencies, product rationalization, innovation

► Strong cash flow generation 

► Strong balance sheet providing flexibility for continued business investment and shareholder 

value initiatives

► New business coming on-line in 2015 and 2016 

► Further driving margin expansion and operating leverage

► Pursuing and investing in technology and innovation
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Appendix

Non-GAAP Financial Information

The preceding slides refer to Adjusted EBITDA, which we’ve defined to be earnings from continuing and discontinued operations before 

interest, taxes, depreciation, amortization, non-cash equity grant expense, restructuring expense and other nonrecurring items (gain/loss on 

debt extinguishment or divestitures, impairment, etc.). The most significant impact on Dana’s ongoing results of operations as a result of 

applying fresh start accounting following our emergence from bankruptcy was higher depreciation and amortization.  By using adjusted 

EBITDA, a performance measure which excludes depreciation and amortization, the comparability of results is enhanced.  Management also 

believes that adjusted EBITDA is an important measure since the financial covenants in our debt agreements are based, in part, on adjusted 

EBITDA.  Adjusted EBITDA should not be considered a substitute for income (loss) before income taxes, net income (loss) or other results 

reported in accordance with GAAP.   Adjusted EBITDA may not be comparable to similarly titled measures reported by other companies.

Diluted adjusted EPS is a non-GAAP financial measure which we have defined as adjusted net income divided by adjusted diluted shares.  

We define adjusted net income as net income (loss) attributable to the parent company excluding restructuring expense, amortization expense 

and nonrecurring items (as used in adjusted EBITDA), net of any associated income tax effects.  We define adjusted diluted shares as diluted 

shares as determined in accordance with GAAP based on adjusted net income.  This measure is considered useful for purposes of providing 

investors, analysts and other interested parties with an indicator of ongoing financial performance that provides enhanced comparability to 

EPS reported by other companies.  Diluted adjusted EPS is neither intended to represent nor be an alternative measure to diluted EPS 

reported under GAAP.

Free cash flow is a non-GAAP financial measure which we have defined as cash provided by (used in) operating activities excluding any

bankruptcy claim-related payments, less purchases of property, plant and equipment.  We believe this measure is useful to investors in 

evaluating the operational cash flow of the company inclusive of the spending required to maintain the operations.  Free cash flow is neither 

intended to represent nor be an alternative to the measure of net cash provided by (used in) operating activities reported under GAAP.  Free 

cash flow may not be comparable to similarly titled measures reported by other companies.

Please reference the “Non-GAAP financial information” accompanying our quarterly earnings conference call presentations on our website at 

www.dana.com/investors for our GAAP results and the reconciliations of these measures, where used, to the comparable GAAP measures.

16


